Telecom Statistics
January to March 2009

Subscribers Figures

Wireline Segment reaches 37.96 millions

by end of March'2009
15.64 million Wireless Subscribers added in
March'2009
Broadband Subscribers reach 6.22 millions
by end of March'2009
Teledensity reaches 36.98 at the end of
March' 2009

Jan'09 Feb.09 Mar'09
Wireline 37.75 37.73 37.96
Wireless 362.3 376.12 391.76
Total 400.05 413.85 429.72
Source:TRAI Fig.in millions

Subs base as on Mar'09
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Jan'09 Feb.'09 Mar'09

Wireless 356.69 370.38 391.76

Source AUSPI-COAI Subs in Millions
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Broad Band 5.6 5.85 6.22
Source:TRAI Subscribers in Millions
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Telecom Statistics January to March 2009

WLN-Wireless Circle wise
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Table 1 Wireless Statistics
(Subscribers figures as on 28th February'’2009)
Circle UASL Wireless Subscribers
WLN Wireless TOTAL
Circle A 1,441,324 30,859,211 32300535
Circle B 982,297 33,061,374 34043671
Circle C 18,493 6,047,293 6,065,786
Metro 2,280,025 18,758,921 21,038,946
All india 2,298,518 88,726,799 91,025,317
Table 2 Average Subscriber Outgo/per minute
(As on 31st Dec.' 08)
Wireless
Category Prepaid Post paid Blended
Rent+Call Re|Rent+Call RevenugdRent+Call Revenue
per outgoing |per outgoing minut|per outgoing minute
A CIRCLE 0.62 0.82 0.68
B CIRCLE 0.51 0.70 0.55
C CIRCLE 0.47 0.60 0.48
METRO 0.58 0.92 0.69
All India 0.55 0.81 0.61

ARPU - Average Revenue Per User
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Table 3 ARPU(Rs.per month during the quarter)-Wirele

(As on 31st Dec. ' 2008 )

SS

Circle [Post Paid Prepaid Blended ARPU
Circle -A 394 81 107
Circle -B 344 86 100
Circle -C 327 107 115
Metro 423 96 137
All India 388 88 111

Source:Telecom Performance TRAI Dec.2008
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Table 4 Average Subscriber Outgo [Rental+Call charges] per Minute
[Rs.Per Minute] for Wireless
As on 31stDec' 2008
Prepaid Post paid Blended
Category Rental+call Revenue per Rental+call Revenue per Rental+call Revenue per
QOutgoing Minute Qutgoing Minute QOutgoing Minute
CategoryA 0.62 0.82 0.68
Category B 0.51 0.70 0.55
CategoryC 0.47 0.60 0.48
Metro 0.58 0.92 0.69
All india 0.55 0.81 0.61
Table 5 Usage Pattern -Wireless
MoU & SMS (per Subscriber per month )
Post Paid
Circle Outgoing Ihcoming Total Ougoing Outgoing Total Ougoing
MoU MoU Mou SMS MoU MoU SMS
Circle A 499 375 874 18 112 271
Circle B 557 384 940 19 149 334
Circle C 678 381 1059 8 194 448
Metro 487 396 883 26 151 358
All India 516 385 901 20 140 325
MoU -Minutes of Usage SMS - Short Message Systen Short Message Service
Table 6 Composition of outgoing minutes of Usage
Blended MoU circlewise outgoing O Circle
Circle Outgoing Incoming Total QOugoing =
MoU MoU MoU SMS 500 :
Circle A 144|178 322 15 2 w Eg:;ﬁ:ﬁ ;\
Circle B 172 196 367 10 é 200 [[I] [[I] B Circle C
Circle C 212 259 471 4 100
Metro 103 231 424 18 B . 5 Ezll?tl:;i a
All India 169 201 370 13 Circlewise
Blended - Usage of Post Paid+Prepaid




Table 7

Composition of outgoing per subscriber per month m
On terminating network on Intra Circle & Interci  rcle

inute of usage base

Circle |_ocal (Intra Circle) To Own N/W To To Own N/W

To To Mobile (Mob)
Fixed Mobile (Mobile ) Inter Circle (NLD)

Circle A 6% 94% 48% 95% 67%

Circle B 4% 96% 69% 95% 58%

Circle C 2% 98% 63% 96% 60%

Metro 6% 94% 67% 95% 46%

All India 5% 95% 62% 95% 56%

Source :Telecom performance indicators TRAI Dec.2008






